· Today am going to talk about hair care product. I am going to start with hair care, it is a general term for cosmetology and hygiene that involves the hair that grows from the human scalp, facial, pubic and other body hair. 
· Hair care for humans differs according to physical characteristics of one's hair and someone’s culture 
· Hair care services are normally offered in places such as salons, day spas, barbershops and products are available commercially for home use. 
· Industry is expanding at a higher rate and it is promising to grow in the future.
· the most important factors that has contributed to growth of hair care product is innovative and extensive discounts and beauty blogs
· However there have been various challenges in the market such as decrease in disposable income therefore, it has been quite a challenge to afford quality and expensive hair products.
· There has been research that has meant to enhance the hair care products.
· In 2015, the global hair care market was estimated to a value that was close to US$ 81.3 billion and it is expected to grow up to US$ 105.3 billion by 2024.
· The consumption of hair care products is highest in Asia, followed by Europe, North America, Latin America, Middle East and Africa. 
· The demand for the hair care products has been fueled by product innovations and brand expansion which makes companies to expand their consumer bases and increase their profitability.
· The demand for the hair care product is inelastic meaning that a significant change in the price of the hair care products will lead to a very small change in the demand.
· There are substitutes for different types of hair care products; products that can serve the same purpose although they might be differentiated. 
· There is no decreasing marginal utility of consumption in the hair care product market. If a certain customer believes that a specific type of hair care product works well on them, then they will always go for it. 
· [bookmark: _GoBack]Every company has an objective to increase their sales volume to ensure the profits can pay for their running expenses.
· As a result to this research, small hair care firms are less likely to survive in the market whereas, the big firms are more likely to succeed.
